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K OCHOBHOU NpodecCcuonanbHou 00pazosamenvbHoll npocpamme

no nanpasienuro noocomoexu 38.03.01 Sxonomuxa,

HanpagienHocms (npoghunv) « busnec-ananumuxa u yugposas 3koHOMUKA»

IIporpammy cocraBuii(a): Jlooyresa E. C.

Pabouas mporpamMma JUCUMIUITMHBI « AHTIIMACKUN S3BIK JUIs1 TPO(hecCHOHAIBHOTO 00111e-
HUS» BXOJUT B COCTaB OCHOBHOH MpoQeccHoHanbHON 00pa3oBaTeIbHON MPOTrpaMMbl BBICIIETO
oOpasoBaHus 10 HampaBiieHUIO oaAroToBky 38.03.01 DkoHOMUKaA, HAMPaBIEHHOCTh (TTPOQHIIB)
«busHec-aHAUTHKA U U(PPOBasi SKOHOMHUKa» U NpeAHa3HadeHa A 00y4arolUXcs OYHOH U
OYHO-3309HOU opM 00yUECHUSI.

© MHCTUTYT MEXTyHAPOIHBIX SKOHOMUYECKUX CBs3eH, 2023.
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1. Ieab u 3aaa4u TUCHUIIMHBI

Heab mucuUIIMHb «AHTTUHACKHUH S3BIK T MPOGECCHOHATBHOTO OOIIEHUS» - Pa3BUTDH Y
CTYJE€HTOB KOMMYHHUKAaTUBHYIO KOMIIETEHLIMIO, YPOBEHb KOTOPOH MO3BOJIMT MCIOJb30BaTh aH-
TJIMHCKUN S3bIK B MPOGECCHOHATBHOM TSI TEIIbHOCTH, TOBBICUTH YPOBEHD BIIAJICHUS aHTJITUHCKUM
SI3IKOM, IOCTUTHYTBIN Ha MPEABIAYIIEM JTAIlE, a TAKKE 3JI0)KUTh OCHOBY JUIsl AAJIbHENIIETO U3Y-
YeHUs MPOPECCUOHATBHOIO aCMEeKTa SI3bIKA.

3aga4yu AUCHMILINHBI:

— JOCTHKEHHE HEOOXOIMMOT0 YPOBHSI INHIBUCTUYECKUX HABBIKOB — M3yUYCHUE U UCTIOIb-
30BaHME JIGKCHYECKUX U IPaMMaTUYECKUX €IHMHUIl B 00beMe, KOTOPBIH HEOOXOAUM I TBOpUE-
CKOMH J1eATeNbHOCTH B PO ECCHOHANBHBIX cpepax U CUTYaLUSX;

— pa3BUTHE AUCKYPCUBHBIX HAaBBIKOB - YMEHHUS IMOCTPOCHHUS LIETOCTHBIX, JIOTHYHBIX BbI-
CKa3bIBaHUH (IMCKYPCOB) Pa3HBIX (DYHKIIMOHAIBHBIX CTUJIEH B YCTHOW M MMCbMEHHOW KOMMYHH-
KallUd Ha OCHOBE MOHUMAaHMSI PA3IUYHBIX BUJIOB MPO(HECCHOHATEHO-OPUEHTUPOBAHHBIX TEKCTOB
MIpU YT€HUU U ayAUPOBAHUH;

— pa3BUTHE NPAKTHKHU HUCIIOJIB30BAHMSI aHTJIMHCKOTO SI3bIKA JJISl PELICHUs] CHELUAIbHbIX
npodeccuoHanbHbIX 3a7a4 (MoA00p JUTEpaTyphl, YTEHHE COOTBETCTBYIOIIUX HCTOYHUKOB, MPO-
CMOTp IPOTpaMM MO HHTEPECYIOIIEH CTyAeHTa MPOOIeMaTHKe);

— 3aKpeIuIeHHe CTPATErMYecKoro HaBbIKa — HABBIKA MCIIOJIb30BaTh BepOabHbIC 1 HEBEP-
OasibHbIE CTPATErHH JUIsl KOMIIEHCAIIMH TPOOENIOB, CBSI3aHHBIX C HEAOCTATOYHBIM BJIa/ICHUEM SI3bI-
KOM;

— TIOBBIIIEHUE YPOBHS Y4eOHOH aBTOHOMUH, CIOCOOHOCTH K CaMOOOPa30BaHMIO;

— pa3BUTHE KOTHUTHUBHBIX U UCCIIEAOBATEIbCKUX YMEHUM;

— pacuMpeHHe Kpyro3opa U MOBBIIICHHE O0IIEeH KyIbTyphl: H3yUeHHE KYJIbTYPHBIX 0CO-
OeHHOCTEeH, HpaBOB, 00bIUaEB CTPaH M3y4aeMOTro S3bIKa, STUKU, BOCHUTAHHUE TOJIEPAHTHOCTU U
YBa)XEHHUS K TyXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HAPOJIOB.

2. MecTO IMCHMILIMHBI B CTPYKTYpe OCHOBHOM NnpogeccoHaJILHON 00pa3oBaTeb-
HOIl MPOrpaMMbl BbICIIEro 00pPa30BaHUSA

JucrunianHa « AHTTITMACKUAN S3BIK TSI TPO(ECCHOHAIBHOTO OOIIEHUS» BXOJIUT B YacTh
y4eOHOT0 IJ1aHa, OPMUPYEMYIO YUACTHUKAMU 00pa30BaTEeIbHBIX OTHOILICHHH, IO HAIIPABICHHIO
noarotoBku 38.03.01 DxoHoMuUKa, HaNpaBIeHHOCTH (Mpoduis) «bu3Hec-ananuTuka u udponas
3KOHOMHUKA».

3. O0beM IMCUUILIMHBI B 324€THBIX eTHHUIIAX H aAKaJeMHYEeCKHX Yacax ¢
yKa3aHHeM KOJHYeCTBA aKA/leMHYeCKUX YaCOB, BbIIeJIeHHbIX HA KOHTAKTHYIO padoTy
00y4YaIIUXCcs ¢ mpenogaBaresieM (110 BUAAM YU4eOHbIX 3aHATHI) U HA CAMOCTOSITEJIbHYIO
padoTy o0y4aroumuxcs

OO6mmas TpyA0EMKOCTh JUCITUIUTHHBI COCTABIISIET 8 3a4€THBIX €IMHMII, BCETO — 288 4acoB.

. Bcero uyacos
Buna yueOHo# padoThI
oudHas Gopma OYHO-3a09HAas
o0yUeHHS dopma oOyueHus

KonTakTHas padora ¢ npenogaBartesem (Bcero) 112 24

B toMm uucne:

3aHsATUS JEKIMOHHOTO TUIA - 12
3aHATHSI CEMUHAPCKOTO THMa (MPaKTUYECKHe 3aHs- 119 12

THS)




CamocrosiTeibHas padora (Bcero) 149 \ 237
KoHTpoab 27

dopma KOHTPOJIS 3auer ¢ OlIeHKOM, JK3aMeH
Oo0mast Tpy10éMKOCTb TUCHMILIHHBI 288

4. IlepeyeHb VIAHUPYEMBIX Pe3yJIbTATOB 00y4YeHHs 110 JUCHUIIMHE, COOTHECEHHBIX C
IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI OCHOBHOI NpodeccnoHaIbHOI 00pa3oBaTeIbHOM

NPOrpamMmsbl

Kox 1 HanMeHOBaHHe KOMIIe-
TeHUMU(Mi1) BHIILYCKHUKA

Koa v HanmMeHoBaHue
HHIUKATOPA 0CTHKe-
HUA KOMIIETEHINHN

Pe3yabTarhl 00yueHus mo guc-
MUTLJIHHE

YK-4

CriocoOeH oCyIeCTBIIATh ACIIO-
BYI0 KOMMYHHKAITUIO B YCTHOU U
MUCbMEHHOM (popMax Ha rocy-
JApCTBEHHOM s13bIKe Poccuii-
ckoit denepany 1 HHOCTPaH-
HOM(BIX) sI3bIKE(axX)

NYK 4.1

OcyliecTBiIsieT  JEI0BYIO
KOMMYHHUKAIUIO B YCTHOH
dbopme Ha pyCCKOM U MHO-
CTPaHHOM SI3bIKaX.

NVYK 4.2

Ocy1iecTBisIET JI€TOBYIO
KOMMYHHKAIIMIO B THCh-
MEeHHOH (opme Ha pyc-
CKOM U UHOCTPAHHOM SI3bI-
Kax.

3HaTB: TIpaMMaTH4YECKHE IIpa-
BUJIA, GOPMBI U KOHCTPYKIUH, aH-
TJIOSI3BIYHBIE PEUEBBIC CTPYKTYPBI
U JIeJIOBYIO TEPMHUHOJIOTHUIO, HE-
00XOMMBIE IS OCYLIECTBICHHUS
po¢eCCUOHATBHOTO OOIICHUS.
YMerb: J10rM4HO, apryMEHTUPO-
BaHO M KOPPEKTHO TMOATOTOBUTH
YCTHBIE U TUCbMEHHBIE BBICKA3bI-
BaHHs Ha UHOCTPAHHOM S3bIKE B
npodeccnoHaTbHOM OOIIEHUH.
Bnaners: HaBbIKaMH HCIIONB30-
BaHUSI MOHOJIOTMYECKOHN U IUao-
TUYECKOM YCTHOM M MUChbMEHHOMN
peun B CHUTyalMsx MpogdeccHo-
HaJILHOT'O B3aUMOJIEVCTBHSL.

IK-3

CrniocobeH BBICTpauBaTh KOMMY-
HUKAITMOHHYIO CTPATETHIO U OCY-
LIECTBJIATh OPTraHU3aI[MOHHOE U
JOKYMEHTAITMOHHOE 00eCTIeYeHNE
SKOHOMUWYECKOH JESITEIbHOCTH

HIIK 3.1.

ITonnmaer ocoOEHHOCTH
podeCCHOHAIBHON KOM-
MYHHKAIMH, B T.4. HA aH-
TIIMHCKOM SI3BIKE.

HIIK 3.2

Ocy1iecTBIIsIET OpraHu3a-
LIHOHHOE 00ECIIEUeHHUE KO-
HOMHYECKOU JIeITEIbHO-
CTH.

HIIK 3.3

OcyuecTBisieT JOKyMEHTa-
IOHHOE 00ecIeueHne KO-
HOMHYECKOU JesITeIbHO-
CTH, B TOM YMCJIC Ha UHO-
CTPaHHOM SI3bIKE

3HaTh: 0ocoOeHHOCTH Mpodeccu-
OHAJTLHOW KOMMYHUKAIIMU HA aH-
TIIAHCKOM SI3BIKE.

YMerb: OCyLIECTBIATh OPraHHU-
3allMOHHOE O0ecIeYeHne SKOHO-
MHYCCKON ASATCILHOCTH Ha aH-
TJIAHCKOM SI3BIKE.

Baagers: KOMMYHMKAIIMOHHOMN
CTpaTteruer yisi OpraHu3alMoH-
HOr0 OOCCIICUCHHS SKOHOMHUYE-
CKOH JEeSITEIILHOCTH.




5. Coneprxxanue Q¥ CHUNLTAHBI

HauMeHnoBanue teM

Conep:xanue TeM (pa3iesion)

(pa3aesioB)
Forms of business ac- | Jlekcuka: TepMuHBI B 001aCTH A€JI0BBIX (hOPMaIbHOCTEH, HAJIOIOB,
tivities IOPUJIMYECKHE CTAaTYChl KOMITAHUH, MHIUBUAYaAIbHOE MpearpuHuMa-

®dopmbl Ou3HEca

TEJIbCTBO, TOBAPUILECTBO, AKIIHOHEPHOE 00IIECTBO, UX MPEUMYILIECTBA
Y HEIOCTATKU

UYrenwue: Sole Proprietorship, Partnership, Corporation.

I'pammaruka: JaUYHBIC, TPUTSDKATENBHBIC, YKa3aTelbHbIE MECTOUME-
HUSL.

Heonpenenennas ¢popma riaromnos. CiioBooOpa3oBaHue, 00BEKTHBIN
najiexK.

[Topsnoxk cioB B npeyioxkeHnH. BorrpocuTenbHble ciioBa. APTUKIIN.
KonunuecTBeHHbIE U TOPSAAKOBBIE YUCITUTENBHBIE.

VYcTHas peus (oIuIornyeckas):

-MPEUMYIIECTBA U HEJOCTATKU Pa3HbIX (hopm Om3Heca

YcTHas pedb (MOHOJIOTHYECKAS):

-pucku UIIT

IIucemenHas peus:

- ketic Belt Up

Organizational struc-
tures
OpranuzanvoHHbIe

CTPYKTYpPBI

Jlexcuka: TEpPMUHBI B O0JIACTH OPraHU3aLMOHHBIX OCOOCHHOCTEH Op-
raHu3alui, BUABI CTPYKTYD, PECTPYKTypHU3aLUs

Urenue: Types of organizational structures, Restructurization
I'pammartuka: [Topsgok CJI0B B BONPOCUTEIBLHOM MpeaiioxkeHu. [Tops-
JOK CJIOB B BOCKIIMIATCIBHOM IMPCAJIOKCHUU. BpeMeHa IIaCCHUBHOI'O
3ajora.

VYcTHas peus (MouIornyeckas):

- IPEUMYLIECTBA U HEAOCTATKU PA3IMYHBIX OPTaHU3ALIMOHHBIX CTPYK-
Typ

VYcrHas pedb (MOHOJIOTHYECKAs ):

-OIIUCAHUE CTPYKTYPEI KOMITAHUN

[TuceMeHnHas peys:

- keiic Wildberries

Recruitment
[TonGop nepconana, pe-
KPYTHHT

Jlexcuka: TepMUHBI B 00JaCTU PEKPYTUHTA, XEAXaHTUHT, €r0 BUJIbI U
METO/bI, PeYEeBBIC CTPYKTYPHI U 000POTHI Ha coOece0BaHUH IIPU PH-
eMe Ha paboTy

Urenue:Methods of selection, A job interview, Headhunting
I'pammaruka: YcioBHbie npemyioxkenus. CociiaraTeabHOE HaKIIOHE-
HHUC.

VYcrHas peds (MOauIorndeckas):

-METO/Ibl PeKPYTHHTa, COOeCeI0BaHUE

VYcrHas pedb (MOHOJIOTHYECKAs ):

- keiic Orbit Records

[TuceMeHnHas peys:

- HalMcaHue COOCTBEHHOTO pe3roMe

Marketing
MapkeTusr

Jlexcuka: TepMHUHBI B 00J1aCTH MapKETUHTA, UCCIIEOBAHUS PhIHKA, 11e-
JICBBIC pI:IHKI/I, CECIrMCHTAaI s pI:IHKa
Yrenue:
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I'pammaruka: CriocoObl BIpakeHus: OyayIero, BpeMeHa akTHBHOTO U
IIACCHBHOTO 3aJ10Ta — [IOBTOPEHHUE.

VYcTHas peus (MouIornyeckas):

- oocyxnenue 4 I1 mapkeTunra

VYcTHas pedb (MOHOJIOTHYECKAS):

- IOKJIa/l O METOJax MCCIeI0OBaHUs PhIHKA

IIncemenHas peus:

- ketic Virgin Mobile

Promotion
[TponBmxenue OpeHaa

Ha pbIHKE

Jlexcuka: TEpMHUHBI B 00J1aCTH MApPKETUHTA U PEKJIAMBbI, BUJIbI PEKIAMBI
Yrenne: Uses of Advertising, Promotion, Promotional Mix
I'pammaruka: CriocoObl BeIpakeHUs: OyayIero, BpeMeHa akTHBHOTO U
MaCCUBHOTO 3aJI0Ta — IOBTOPEHUE.

VYcTHas peus (1ouIorndeckas):

- 00cyxxaeHre QyHKIMH peKIaMbl

YcTHas pedb (MOHOJIOTHYECKAs):

- TOKJIaJ Ha TeMy MPOJIBH)KEHUs OpeHia Ha PbIHKE

IIucemenHas peus:

- keric Danger Zone

International Trade
Buemnsis Topro,iis

Jlexcuka: TepMUHBI B 00J1aCTH BHEIIHEW TOPTOBIIH, BHEIIHUE PHIHKH,
CTEPEOTHIIbI U KYJIbTYPHBIE OCOOEHHOCTH, MEKTyHAPOIHbIE SKOHOMH-
YCCKHC COIO3bI U OpraHr3ali, CAHKIIUWA U OTPaHUYICHUS
Yrenne:Entering a foreign market, Barko of Belgium, Pinball Wizard
learns from mistakes

['pammatuka: MoganbHbIe TIaroibl, OTTEHKH MOJAIbHOCTH

VYcTHas peus (1onuaornyeckas):

- 00CyKJIeHEe CaHKIMI BHEITHEH TOPTOBIIH

YcTHas pedb (MOHOJIOTHYECKAS ):

-nmoknag o BTO

IIucemenHas peus:

- 3cce EBponerickuii Coro3




6. CTpyKTypa AUCHMILUIMHBI 10 TEMaM € YKa3aHHEM O0TBeleHHOI0 Ha HUX KoJIuYe-

CTBAa aKaAeMHU4Y€CKHUX YaCOB U BUA0OB yqeﬁm,lx 3aHATHIl

Ounas ¢popma o0ydeHuUs1

KonTakTHas padora,

No HanmenoBanmue Tem (pasjae- aac CaMocCTOosITe/Ib-
3 JIOB) : Hast padoTa, Bcero, uac.
n/n IIpakTHyeckue
AHCHHUILINHBI yac.
3aHATHS
5 cemecTp
1. | Forms of business activities 14 22 36
dopmbl OH3HECA
2. | Levels and areas of 14 22 36
management
YpoBHH U chephl yIIpaBICHIS
3. | Organizational structures 14 22 36
Opranu3zaiioHHbIE CTPYKTYPBI
4, Management 14 22 36
MeHemKMEHT
HToro 3a cemecTtp: 56 88 144
6 cemecTp
5. | Leadership 10 12 22
.HI/II[epCTBO H JINACPCKUC Kade-
CTBa
6. | Recruitment 10 12 22
[Toa6op nepconana, peKpyTHHT
7. Marketing 12 12 24
MapkeTHHr
8. Promotion 12 12 24
[IponBmwxkenne OpeHma Ha
pBIHKE
Q. International Trade 12 13 25
Buenusas Toprosist
KoHnTpoJib: 27
HToro 3a cemecrtp: 56 61 144
HUTOI'O: 112 149 288




OuHno-3204Has popma o0OyueHUst

HanMenoBanme KonrTakTHas padora, 4ac. CaAMOCTONTEdb
Ne 3anaTus Jek- Bcero,
w/n TeM (pa3JesioB) LHOHHOIO IpakTuueckue | Has padora, aac.
AUCUHMILINHBI 3aHATHUS yac.
THINA
5 cemecTp
1. | Forms of business 15 15 33 36
activities
Dopmebl Ou3HECA
2. | Levels and areas of 1,5 1,5 33 36
management
YpoBHU Hu chepsl
YIIPABJICHHUS
3. | Organizational 1,5 1,5 33 36
structures
OpFaHI/IBaLII/IOHHI:IC
CTPYKTYPBI
4, Management 15 15 33 36
MeHepKMEHT
HToro 3a cemecTtp: 6 6 132 144
6 cemecTp
5. | Leadership 1 1 21 23
JlunepctBo u nuaep-
CKHC Ka4CCTBa
6. Recruitment 1 1 21 23
ITon6op nepconaina,
PEKPYTUHT
7. Marketing 1 1 21 23
MapkeTHHr
8. Promotion 1 1 21 23
IIponBmwxkeHue OpeHmIa
HAa PBIHKE
Q. International Trade 2 2 21 25
BueHss Toprosist
KoHTpoJib: 27
HToro 3a cemecrtp: 6 6 105 144
HUTOTI'O: 12 12 237 288

7. IlepeyeHb y4eOHO-METOAMYECKOTO 00eceYeHUus
JJIS CAMOCTOSAITEIbHOM PadoThI 00YYAOIIMXCS M0 IUCHUILINHE

CaMocrosiTenbHast paboTa SBISIETCS OJHUM M3 OCHOBHBIX BUJIOB Y4eOHOH JEsITENLHOCTH,
COCTaBHOM 4YacThIO0 yueOHOTo IMpoliecca U UMEET CBOEH Leblo: TITyOOKOoe YCBOGHHE MaTepuaia
JUCITUTIIMHBI, COBEPIIICHCTBOBAHNE M 3aKPEIUICHUE HABBIKOB CAMOCTOSITEILHOW PabOThI C JTUTE-
patypoil, peKOMEHJ0BAaHHOW MpenoaaBareyieM, YMEHUE HAWTH HY>KHBIM MaTepual U CaMOCTOS-
TEJIBbHO €r0 MCIOJIb30BaTh, BOCIIUTAHUE BBICOKOW TBOPUECKOM aKTUBHOCTH, MHUIMATUBBI, MPHU-
BBIYKM K IOCTOSIHHOMY COBEpIIEHCTBOBAHUIO CBOMX 3HAHUH, K LEJIEYCTPEMIEHHOMY HAYYHOMY
MTOUCKY.

KoHTpoib camocToATenbHOM paboThl, SBISETCS BAKHON COCTaBISIONIEH TEKYIEro KOH-
TPOJIA YCIIEBAEMOCTH, OCYLIECTBIISIETCS MPENOAABATEIEM BO BpPEMsI NPAKTUYECKHMX 3aHATHA U
obOecrieunBaeT OIICHMBAHKUE X0J1a OCBOSHUS N3y9aeMOU TUCIUTUTHHEI.
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Pacnipenesienne caMmocTosITeIbHONH padoThI

Bunsi, hopmMbl 1 00BEMBI CAMOCTOSATENIBHOW pabOTHI CTYACHTOB HPU M3YUYEHUH JaHHOU
JUCLUIUIMHBI ONPEEIISIIOTCA €€ COEPKaHUEM U OTPAaXXEHbI B Cleayomei Tabuue:

Ne HaumeHoBaHue TeM Bua camocTosiTeIbHOM O0BbeM caMOCTOSATEIbHOM
n/n (pa3nenoB) padoThl padoThI
JUACITHTIIMHBI ouHas hopMa | OYHO-3a0YHAasI
oOyJeHus dbopma
o0y4deHus
1 Forms of business IToaroroska K 22 33
activities ayJUTOPHLIM 3aHSITUAM,
dopmbl Ou3HECa IIOArOTOBKA TOKJIa10B
2 Levels and areas of IToaroroska K 22 33
management ayIUTOPHBIM 3aHATUSAM,
YpoBHU U C(bepbl IMOATOTOBKA JOKJIad0B
YIIpaBIICHUS
3 Organizational structures | I[ToaroroBka k 22 33
OpranuszanvoHHbIE ayAUTOPHBIM 3aHSITHUSM,
CTPYKTYPBI IIOATrOTOBKA JOKJIAA0B
4 Management [ToaroroBka k 22 33
Mene JIKMEHT AyJAUTOPHBIM 3aHATHAM,
IOJITOTOBKA JOKJIAJI0B
5 Leadership IToxaroroska K 12 21
JlunepcTBO U TUAEpCKUE ayIUTOPHBIM 3aHATUSAM,
KadyecTBa IIOATr0OTOBKA JOKJIAI0B
6 Recruitment IToaroroska k 12 21
[Mon6op nepconana, ayIUTOPHBIM 3aHITUAM,
PEKpyTHHT MOArOTOBKA JIOKJIAZIOB
7 Marketing [Toaroroska Kk 12 21
MapxkeTunr ayJIUTOPHBIM 3aHATHAM,
MMOATOTOBKA JOKJIAIOB
8 Promotion IToaroroska k 12 21
[Iponsmxenue Openza Ha ayAUTOPHBIM 3aHSITHUSM,
PBIHKE IIOJITOTOBKA JTOKJIAJI0B
9 International Trade IToaroroBka k 13 21
BHemHss Toprosns ayAUTOPHBIM 3aHSITHUSM,
IIOJITOTOBKA JTOKJIAJIOB
HUTOI'O: 149 237
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8. IlepeyeHb BONPOCOB M THNOBbIE 3aaAHNUS AJISA NOATOTOBKH K IIPOMEKYTOYHOM
arTecTalnu

8.1.1. IlepeyeHb BONPOCOB A/l HOATOTOBKH K 3a4eTy € OLeHKOM

Tema 1: Forms of business activities
Speak about the advantages and disadvantages of sole proprietorship.

Compare sole proprietorship and partnership. List their advantages and disadvantages.
Prove the fact that a corporation is the most complex form of setting the business.

Name the major difference between Private Limited Company and Public Limited Com-
pany. Speak about their advantages and disadvantages.

Consider the problem of control in the major forms of business organization.

Tema 2: Organizational structures

Prove the fact that efficient management structures are vitally important for the success
of any company.
Speak about the advantages and disadvantages of organization by function.
Compare divisional structure by product and by area. List their advantages and disad-
vantages.
Consider the benefits of the choice between matrix structure and hybrid structure in busi-
ness.

Tema 3: Recruitment

Speak about the advantages /disadvantages of internal recruitment.

Speak about the advantages /disadvantages of external recruitment.

What does the term “headhunting” mean? What kind of staff is usually headhunted?
Why?

8.1.2. [lepeyeHb BONPOCOB /Jisl MOATOTOBKH K IK3aMeHY

Tema 4: Marketing

What is the definition of marketing? What are the elements of the marketing mix?
What does the product\price\promotion element refer to? What does it involve?
What is the most common channel of distribution?

What is the major goal of promotion?

What promotional elements do you know?

Tema 5: Promotion

What is promotion?

What tools of the promotional mix do you know?

Speak about advantages of each element of the promotional mix.
Speak about disadvantages of each element of the promotional mix.
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Tema 6: International Trade

1.What is international trade?

2.What are the two possible reasons for companies to get involved in exporting activities?
3.What information should be obtained during initial research before getting started?
4.What are the entry methods?

8.2 TunoBple 3aJaHUA IJI9 OLEHKH 3HAHMI

3aganue 1. PackpoiiTe cko0KHM, ynoTpeOMB NPAaBHJILHYK) I'PAMMATHYECKYI KOH-
CTPYKLMIO C HHPMHUTHBOM:

1. They were glad (introduce).

2. I’d rather (stay) at home tonight than (go)
out.

3. I’d prefer (watch) TV rather than (play)
cards.

4. You‘d better (put on) something warmer,
you? Or else you could catch a cold.

5. I’d rather you (not go) to the concert tonight.

6. 1’d sooner (not go) to the country today.

7. | prefer (go) by plane to (go) by
train.

8. | prefer (go) alone rather than (come) with
him.

9. I’d sooner you (do) it for me.

10. She’d sooner (share) a house with other students than

(live) with her parents.

11. You’d better (not go) there alone.

12. Would you rather 1 (see) him off? Or would you
sooner (do) it yourself?

13. I’d prefer them (come) with us.

14. I’d rather they (come) with us.

15. Would you sooner | (know) nothing?

16. It’s high time they (come) back, isn’t it?

17. It’s time for him (settle) down.

18. It’s about time they (stop) nagging me about having a holiday.

19. I can’t help being nervous. I’m the next (sack).

20. He sent his son to Paris
(he/study/French/there).

3aganue 2. IlepeBeauTe yCTHO CJIEAYIOIIYIO 1€J10BYI0 TEPMHHOJIOTHIO!

1. UnnuBuayanpHbIN npeanpuHuMaTeIb —
2. MUHHUMYM IOPUIMYECKUX OTpaHUYCHUIN-
3. MuHuMabHbBIE pacXobl Ha co3/laHue Ou3Heca-
4. Bectu Oyxrantepckue JOKyMEHTHI, OTpaXKalolie pe3yibTaThl 1eIO0BbIX ONepaluii-
5. He momnexarb myOaMyHON OTYETHOCTH-
6. He umets npeumyiiecTBa OrpaHi4eHHON OTBETCTBEHHOCTH -
7. OTBeyars 3a JA0JITH CBOUM UMYILECTBOM-
8. PacmmpsaTh OM3HEC 3a CYET pEeMHBECTHPOBAHUSI MPUOBLIN -
9. VYBennuuTh KaruTai MyTeM BBITyCcKa aKIui -
10. OrcyTcTBHE IPEEMCTBEHHOCTH-
12



11. WcnwIThIBaTh TPYAHOCTH B YBEIUYCHUH (MIPUBJICUCHNHN ) KalUTAJIA -
12. TlepenaBath O6u3HEC-

13. TlomaBath WICK B Cy[ B Clly4ae pa3HOTJIacHs-

14. ®unaHCcoBasi HECOCTOSTEIBHOCTh-

15. HecTu rpy3 OTBETCTBEHHOCTH B OJMHOYKY —

16. Mmetp pa3pymuTenbHble MOCIEACTBUS s On3Heca —

3aganue 3. [[onoHUTE CJIeYIOMNIA TEKCT IJIAaroJamMu Mo CMbICIIY:
Appointed attacked combined defined constituted reviewed supervised supported

Large British companies generally have a chairman of the board of directors who oversees
operations, and a managing director (MD) who is responsible for the day-to-day running of the
company. In smaller companies, the roles of chairman and managing director are usually (1)
................... : Americans tend to use the term president rather than chairman, and chief
executive officer (CEO) instead of managing director. The CEO or MD is (2) ............. by var-
ious executive officers or vice-presidents, each with clearly (3) .................. authority
and responsibility (production, marketing, finance, personnel, and so on).

Top managers are (4) ......ocovevnennns (and sometimes dismissed) by acompany's
board of directors. They are (5)..................... and advised and have their decisions and perfor-
mance (6) by the board. The directors of private companies were traditionally major share-
holders, but this does not apply to large public companies with wide share ownership. Such
companies should have boards (7) of experienced people of integrity and with a record
of performance in a related business and a willingness to work to make the company successful.
In reality, however, companies often appoint people with connections that will impress the finan-
cial and political milieu. Yet a board that does not demand high performance and
remove inadequate executives will probably eventually find itself (8) ............ and displaced by
raiders.

3aganue 4. O0BeguTe NPABUJIBLHBIN MOJAIbHBIN IJIAT0JI:

1. When Mr. Lee was younger, he work in the garden for hours.

a. was able to b. could c. might d. needn’t

2. The landlord take his responsibilities more seriously.

a. need b. should to c. ought to d. ought

3. When I finish the course next year | speak perfect French.

a. can b. will be able to c. could d. would be able
to

4. This company is awful to work for. We account for every minute of the day.

a. have to b. mustn’t c. are notto d. don’t have to

5. When she was riding in the woods last week, Helen fell off her horse but luckily she
get back on and ride home.

a. could b. would c. was able to d. had to
6. The newspaper the rumour without concrete evidence.

a. shouldn’t have printed c. oughtn’t have printed

b. needn’t have printed d. didn’t have to print

7. You often have to wait for a decision long, ?

a. haven’t you b. don’t you c. aren’t you d. won’t you
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8. — Should we hurry? — No, you , We have plenty of time.

a. needn’t to b. haven’t to C. mustn’t d. needn’t
9. They spoke in very low voices but I understand what they were talking about.
a. could b. might c. was able to d. was to
10.With our new shampoo, you spend hours caring for your hair.

a. mustn’t b. needn’t c. haven’t to d. shouldn’t

3ananue 5. BcraBbTe ci10Ba U3 Ta0AMIBI B MPEIJI0KEHUS HUKE:

Applicants, candidate, career, employment agencies, headhunt, headhunters, headhunt-
ing, hire (n), hire(v), hiring, qualities, recruit, recruiters, recruitment, recruitment
agencies

The process of finding people for particular jobs is 1 or, espe-
cially in American English, 2 . Someone who has been recruited is a
3 or, in American English, a 4 . A company may
recruit employees directly or use outside 5 , 6
or7 . Outside specialists called 8
may be called on to 9 people for very important jobs, persuading
them to leave the organizations they already work for. This process is called
10 :

Headhunters, or executive search firms, specialize in finding the right person for the right job.

When a company wishes to 11 a person for an important position, it may use
the services of such a firm, specifying the skills and 12 which it requires
of the future employee. The headhunter contacts executives with the right

13 profile, and provides the company with a shortlist of suitable

14 . In this way, the employer does not have to go through the prelimi-

nary stages of interviewing and selecting 15 itself.

3ananue 6. BpiOepuTe NpaBU/IbHBII BAPDHAHT OTBETA:

1.What does a business adjust to create a brand image for a product?

C The marketing mix

* Price

Product

2.What is the most important element of the marketing mix?
~

Price
Product

No single element is the most important
3.What does the overall marketing mix of a firm determine?

C Marketing strategy

Marketing objective
© Profit from marketing

4.Who is protected by consumer protection laws?

( Businesses and customers
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f Just customers

Just businesses
5.Which of the following is NOT an element in the marketing mix?
- .
Price

C Profit

C Promotion
6.Where are premium products most likely to be sold?

In supermarkets

“ designer stores

> On market stalls

7.When is a business most likely to adjust the marketing mix of a product?

© If costs change

©1f customer needs change

If management changes
8.A supermarket's own brand range of products:

© Has its own marketing mix

© Hasno marketing mix

Has no promotional mix

9.How is a business most likely to increase sales of a premium branded product?

f By cutting price

By increasing promotion

By using supermarkets for distribution
10.What does the overall marketing mix create?

( Customer needs

© Business objectives

A unique selling point for a product
3ananue /. IlpeacraBbTe CUTyalUIO:

Mr. A sBnsieTcs npeacraBureneM Kommnanuu Virgin, Mr. b — komnanuu Motorola. 3a-

/:[aﬁTe BOITPOCKHI O ACATCIIBHOCTHU KOMITAaHUHM OT UMEHHU HX HpeHCTaBHTCHCﬁ, 3aII0JIHUTE KapPTOUKH.

Mr. A
Virgin is a leading international company based in London. It was founded in 1970 by

Richard Branson, the present chairman. The group has seven main divisions: cinema, communi-
cation, financial services, hotels, investments, retail and travel. Its retail segment is led by Virgin
Megastores, a network of music and entertainment stores. Virgin operates in 23 countries, in-
cluding the United States, the United Kingdom, Continental Europe, Australia and Japan. In
1999, the combined sales of the different Virgin holding companies exceeded £3 bn.

Mr. B
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Motorola maintains sales, services and manufacturing facilities throughout the world,
conducting business on six continents. Its major business areas are: advanced electronic systems,
components and services, two-way radios, paging and data communications, automotive, defense
and space electronics and computers. It has the largest portfolio in the world of cellular phones.
The CEO is Christopher Galvin and the headquarters are situated in Chicago. Sales in 1999 were
$30.2 bn.

Name of company

Headquarters

Chairman

Business activities

Main markets

Sales in 1999

3apanmue 8. [IpouTnTe THIIUYHBIE TOPTPETH MEHEPKEPOB U3 IISITU CTPaH, IPEACTAaBICHHBIC
Hwke. Kak Bel mymaere, n3 kakoil CTpaHbl KaKIbIA U3 HUX?
1) Germany;
2) Poland,;
3) Sweden;
4) The United Kingdom;
5) The United States.

a) Managers from this country:

- consider professional and technical skills to be very important;

- have a strong sense of authority;

- respect the different positions in the hierarchy of their companies;

- clearly define how jobs should be done;

- are very loyal to their companies and expect their subordinates to obey them;
- are often older than in other countries.

b) Managers from this country:

receive a general education;

- delegate authority;

- take a practical approach to management;

- have relatively formal relationships at work;

- encourage their employees to work individually;

- believe it is important to continue education and training at work.

¢) Managers from this country:

- consider social qualities to be as important as education;

- encourage their employees to take an interest in their work;
- pay close attention to the quality of working life;

- do not use much authority as in other countries;
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- appreciate low-level decision-making;
- are often women.

d) Managers from this country:

- generally attend business schools;

- communicate easily and informally at work;

- admire the qualities of a leader;

- expect everyone to work hard. Individual performance is measured and initiative is rewarded;
- have competitive and aggressive attitudes to work;

- often accept innovation and change.

¢) Managers from this country:
- have either gained their experience in state-owned enterprises or are competitive self-starters;
- older managers hold technical degrees rather than business qualifications;
- work very long hours and expect their subordinates to do so;
- are extremely innovative, optimistic and determined,
- are quick to invest in the development of new products, market techniques and methods of pro-
duction and distribution.
3amanue 9. Jlomonnure nuanor ¢pasamu (a-f).

a) What’s your job? b) How do you do? c) Where are you from? d) Have we met before? e)
When did you start? f) Do you work here full time?

Mr. F.: Hello! ? My name’s John Ferry.
Ms. B.: ? Pleased to meet you. I’m Julia Bell. ?
Mr. F.: | represent Powers Group. I’m the Marketing Assistant. ?

Ms. B.: | work in the office. I’m an accountant. Mr. F.: ?

Ms. B.: Yes, | do. Mr. F.; ?

Ms. B.: Three years ago, after graduating from the college

3ananue 10. HexoTopeie TeMbI HEMPUEMIIEMBI 1T 0O0CYKJICHUSI B 1e7I0BOM Oecene. OTMeThTe
BapuaHT «Truey, ecinu Bl cunTaere yTBep:KIeHUE BEPHBIM, U BapuaHT «False», ecrmu yTBepxie-
HUE HEBEPHO.

1) Itis common to use small talk when you are waiting in a long line-up.

2) Religion is a "safe" topic when making small talk.

3) Itis rude for both children and adults not to make small talk with strangers.
4) ltis inappropriate to make small talk with your mailman.

5) Sport is not a safe topic when making small talk.

3ananmell. IlpexacraBbTe, 4TO BO BpeMs KOH(epeHIMH BbI BiepBbie BCTpeuaeTe CBOUX On3-
Hec -mapTHEPoB. Kakue TeMbl [t cBeTCKOM Oecenbl siBisitoTes interesting, safe, conversational
killers, a bit risky, taboo? 3anmonuure Tadbnuiy, uctonb3ys cieayrone ciopa: family, the news,
your country, religion, clothes, your health, politics, sex, sport, the weather, food & drink, people
you both know, how work’s going, the city you are in, the hotel you’re staying at, you holiday
plans.
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interesting safe conversational a bit risky taboo
killers

8.3 TunoBble 3a1aHUA VISl OLEHKH YMEeHU

3ananue 1. IloaroToBbTE YCTHBIN 0K/ 0 HEAOCTATKAX 3aKPBITOI0 AKIIHOHEP-
HOI'0 OﬁmeCTBa, YIOMSHHUTE CJICAYIOHINE ACIIEKThI:

Emphasise its necessity to share profits, complexity of setting up a company, its ability
to raise capital, limited transfer of shares, public reports.

3ananme 2. IlpouuTraiite TekcT Ha Temy [loa0op mepconasna, cobepure U MpoaHa-
JU3UpyHTe HHGOPMALUIO 0 CJIeAYIOLIEeM:

1. Ckaxute, Kakue BOIIPOCHl PACCMATPHUBAIOTCS B TEKCTE.

2. CkaxuTe, Kakas mpobseMa BBITEKAeT U3 CONEPKaHMS.

3. IlocTaBbTe K TEKCTY HECKOJIBKO BOIIPOCOB U 331aiiTE UX BallleMy TOBApPHIILY, 3aTEM
OTBETHTE HA €TI0 BOINIPOCHI.

4. TlonTBepAUTE TOUKY 3pEHUS, N3JIOKEHHYIO B TEKCTE, UCIIOIB3Ysl COOCTBEHHBIN MPH-
Mep.

5. BeickaxuTe MHeHHE 0 TpoynTaHHOM. CoO00IIHUTE N3BECTHBIE BaM JOTIOJIHUTEIbHBIE
ceenenus. [IpuBenute mpuMepsl, (pakThl, M010OHBIE OMUCHIBAEMBIM B TEKCTE.

HOW TO SELECT THE BEST CANDIDATES - AND AVOID THE WORST
(by Adria
Furnham)

Investing thousands of pounds in the recruitment and training of each new graduate re-
cruit may be just the beginning. Choosing the wrong candidate may leave an organization paying
for years to come.

Few companies will have escaped all of the following failures: people who panic at the
first sign of stress; those with long, impressive qualifications who seem incapable of learning;
hypochondriacs whose absentee record becomes astonishing; and the unstable person later discov-
ered to be a thief or worse.

Less dramatic, but just as much a problem, is the person who simply does not come up to
expectations, who does not quite deliver; who never becomes a high-flyer or even a steady per-
former; the employee with a fine future behind them.

The first point to bear in mind at the recruitment stage is that people don’t change. Intel-
ligence levels decline modestly, but change little over their working life. The same is true of abil-
ities, such as learning languages and handling numbers.

Most people like to think that personality can change, particularly the more negative fea-
tures such as anxiety, low esteem, impulsiveness or a lack of emotional warmth. But data collected
over 50 years gives a clear message: still stable after all these years. Extroverts become slightly
less extroverted: the acutely shy appear a little less so, but the fundamentals remain much the same.
Personal crises can affect the way we cope with things: we might take up or drop drink, drugs,
religion or relaxation techniques, which can have pretty dramatic effects. Skills can be improved,
and new ones introduced, but at rather different rates. People can be groomed for a job. Just as
politicians are carefully repackaged through dress, hairstyle and speech specialists, so people can
be sent on training courses, diplomas or experimental weekends. But there is a cost to all this
which may be more than the price of the course. Better to select for what you actually see rather
than attempt to change it.
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3ananune 3. ConocraBbTe TepMHUHOJOTHIO 0 Teme International Trade u3 pamku ¢
onpeaeIeHUsIMH HUKe.

autarky balance of payments balance of trade barter or counter-trade deficit
dumping invisible imports and exports protectionism quotas surplus tariffs visible trade
)GB) or merchandise trade (US)

1.Trade in goods

2.Trade in services (banking, tourism, insurance and so on)

3.Direct exchange of goods, without the use of money

4.The difference between what a country receives and pays for its exports and imports
of goods

5.The difference between a country’s total earnings from exports and its total expendi-
ture on imports

6.The (impossible) situation in which a country is completely self-sufficient and has no
foreign trade

7.A positive balance of trade or payments

8.A negative balance of trade or payments

9.Selling goods abroad at (or below) cost price

10.Imposing trade barriers in order to restrict imports

11.Taxes charged on imports

12.Quantitative limits on the imports of particular products or commodities

3ananmue 4. [loaroroBbTE NUCHLMEHHOE CO00IIeHNe HA Temy “ Types of restructuring
7, HCMOJIb3Ysl aKTUBHYIO JIeKCHKY U3 Bokadyasipa Organizational Structures:

1.  competitive, to remain competitive, to maintain a competitive edge — kon-
KYPEHTOCTIOCOOHBIH, 0CTaBaThCsl KOHKYPEHTOCITOCOOHBIM, COXPaHATh KOHKYPEHTHBIE TIpe-
HMYIICCTBA

E.g. To remain competitive (to maintain a competitive edge) on a fast-evolving market a
company needs to be flexible, highly-effective and fast-moving.

2. to consume, a consumer, consumption — moTpedIATh, MOTPEOUTEND, MO~
Tpebienue

E.g. Many factors such as personal, psychological or social can bring about changes in
consumer behavior. E.g. The recent financial report has reflected a sharp decline in the consump-
tion of soft drinks in North America. E.g. Possibly the most challenging concept in marketing is
to deal with understanding consumer behavior.

3. toadjust/adjustment/to adapt to / to respond to /to remain responsive — npu-
CIOCOOUTHCSI, YMEHHUE TMPHUCIIOCAOINBATHLCS, aTalTHPOBATLCS, pearupoBaTh, COXPaHAThH
THOKOCTh (COXPaHATh YMEHUE MEHSATHCS U MPHCIIOCA0TMBATHCS)

E.g. The ability to adapt and find new markets has made Coca-Cola an icon of American
culture.

E.g. To remain responsive and adjust to a fast-changing market environment, many com-
panies have pushed towards decentralization (oromnumm ot IeHTpaNIU30BaHHON CHCTEMBI yIIpaBlie-
HUS).

E.g. To maintain a competitive edge a company needs to remain responsive to change.

4.  efficient, productive, cost-effective — appexTHBHBIN, MPOIYKTUBHBIN, PEH-
Ta0eIbHBIN

E.g. Businesses organized by function can be cost-effective as each employee specializes
in certain aspects of business.
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5. Restructuring (delayering, downsizing) — pectpykTrypu3arus (COKpaIieHue
ypOBHCfI yYHOpaBJICHUA; YMCHBIICHUC PAa3MCPOB NPCANPUATHUA B LICIIAX 9KOHOMUHU, OTITUMU-
3aIys IITaTa MyTeM COKPAIIICHHMS)

E.g. The restructuring and delayering helped the company to save 200 million euro a year
in salaries and increase efficiency.

E.g. Cases of restructuring and downsizing are generally met with dismay about job
losses, except by those whose interest is in efficiency and profit. (An increased efficiency generally
leads to job losses.)

6. to cut costs down/to drive costs down/to keep costs down/to optimize
costs/to reduce costs (maximize profits) — cHU3UTE H3MEPKKH (MAKCHMAIBHO YBEJIUYUTh
pUOBLIb)

E.g. The prime target of any business is to drive costs down and maximize profits.

7. profit, losses (to suffer losses, to incur losses, to sustain losses), a decrease
in profit, a decline in profit — yOsiTku (HecTH yOBITKH), COKpallleHHE MPUOBUIN, CHUKCHUE
MPUOBLITH

E.g. The recent financial report has shown a 7% decline in profit in the second quarter of
2013.

8.  toenhance (communication, coordination, a company's reputation) — ymy4-
I1aTh, YBEIIMYMBATh, YCUINBAThH (OOBIYHO MOJOKHTEIHHOE CBOMCTBO)

E.g. Empowerment gives employees an enhanced sense of involvement (maet cotpyaau-
KaM OIIYIIICHHE TOTO, YTO OHH SIBJISIOTCSA HEOTHEMJIEMOM YacThi0 KOMITaHKK) iN company's busi-
ness.

9. Empowerment, empowered employees — HaaeneHne COTPYAHUKOB 0OJTb-
IIMMHU ITOJJTHOMOYUAMHU

E.g. In companies with a rigid centralized organizational structure managers.

3ananue 5. 3aKOHYHMTE JUAJOTH MOAXOASAIIUMH (pa3amMu U pa3bIrpaiiTe ux B mna-
pax:

1. A.: Good morning, colleagues. We are pleased to meet you in Moscow. Let me intro-
duce myself: I’'m Vladimir Nikitin, the Sales Manager of our company.
B.: Nice to meet you, Mr.Nikitin ...
2. A.: Did you have a good flight?

B.: ...
A.: Are you satisfied with your accommodation?
B.: ...
3. A.: I’ve heard a lot about your company as a reliable partner in business.
B.: ...

A.: | see we are ready to start talks. Have you got the complete set of documents con-
cerning our order?

A.: We have seen your advertising material, but still we have some questions. Can you
describe in details the goods you are ready to deliver for us?

4. A.: Let’s discuss all the items in the draft contract, you comments and objections, if
any.
B.: I propose that we discuss ...
A.: What about the payment terms?

A.: | was sure you wouldn’t disappoint us.
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3aganue 6. 3amoIHUTE NPONYCKH B MPOEKTe KOHTPAKTA CJIeIYIOIIMMH CII0BAMM:

arbitration — apouTpax

reclaim — pexiamarus

late — mo3gHO

charges — 3aTpaTbl, pacxobl

delivery — mocraBka

letter of credit — akkpeauTuB

parties — cTopoHbI

terms — ycinoBust, CpoKu

payment — omata

freight / loading — ¢ppaxt

specification — crierudukarus

penalty — mrpag

substandard — amke kadecTBa, yCTaHOBIEHHOTO CTAHAAPTOM
invoke — BBI3BIBATH B Cy/I, O0pamarbest

Draft Contract

between Valeo Ltd, hereinafter referred to as «the Seller»,

and Mercury, hereinafter referred to as «the Buyer»

The Seller undertakes to supply the Buyer with 12 000 computers to ... 765 and to pay
all ... and insurance ... . The terms of ... and immediate payment of ... charges by confirmed
and irrevocable ... are to be standard.

A ... clause will be included in the contract. It will be against the Buyer for ... payment.

In the event of non-payment, the Seller shall be entitled to ... the goods.

In case of a dispute between the ... to the contract the matter will be taken to independ-
ent ... . All the ... of the contract must be complied with by both parties.

3ananue 7. PaccraBbTe 3HAKHU NMPENHWHAHUSA B CJIeIYIOIIEM MUChMe.

i have been asked to write a letter of recommendation for ms sue kay i am very pleased
to do so so i have known ms kay since 2001 i was her faculty adviser and had her in several of my
classes

ms Kkay is a very capable creative person one with integrity and a high sense of responsi-
bility she approaches a job with a great deal of enthusiasm energy and organizational ability she
has worked and lived in several countries italy spain france and sweden and has always adapted
readily to new cultures and environments in addition she speaks french and spanish fluently along
with her native language english ms kay is a person who is knowledgeable about other cultures
and is open to learning more she relates extremely well to people of all ages

i recommend ms kay highly for a job requiring these skills I wish her lots of luck in getting
a job.

dr christopher knight

faculty of political sciences

keele university

3ananue 8. PacnoJio:kure 4acTH 1€J10BOT0 MUCHMA B IPABUJILHOM MOPSIKeE.

a) Your company has been recommended to us by a business association and we are writ-
ing to enquire about your translation services. We would be grateful if you could send us your
prices and terms of pay.

b) Blocks and Panels, 58 Victoria Street, Salton JK 894
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telephone 875 345377, fax 87558 87 93

4 June 2005

c) Director General, Globus, 15 High Street, Salton Po 576
d) We look forward to hearing from you.

Your faithfully,

Sir Formes
Managing Director
e) Dear Sir/Madam

8.4 TunoBele 3agaHu /19 OEHKH HABBLIKOB

3ananue 1. U3yunTe Keiic HUKe M TPU OU3HEC-CTPATErMH JJIsl CHOPTHBHOM O1€XK/IbI
Una. IlpeacraBbTe CBOM WAeH AJis1 Oyayleil cTpaTerud KOMIAHNHM B MUCbMEHHOM OTYeTe.

Una Sportswear

Una Sportwears is an Italian sportswear manufacturer. It was founded by Franco Rossi in
1978 and has since become a world-famous company. Originally, it specialised in tennis shoes,
but later it diversified into football, athletics, tennis and volleyball clothing. The directors of the
company are of different nationalities, and the working language of Una Sportswear is English.

During the last three years, Una Sportswear's annual results have been disappointing. Prof-
its have fallen steadily while costs have risen, and competition in its main markets has been fierce.
At present, it is reviewing its strategy in order to improve its performance. It also faces the possi-
bility of being taken over. A giant French retailing group has announced that it would like to ac-
quire the company, but only in the event of a 'friendly takeover', with full agreement from the
present management.

Franco Rossi is now 58 years old. He would like to become Chairman of the company in
the near future and to appoint one of the present directors as CEO to run Una Sportswear. There
are three possible candidates for this position. Each candidate will present his/her ideas for the
company's future strategy to the board of directors. The director who makes the most persuasive
presentation will replace Franco Rossi as CEO of the company.

Problems faced by Una Sportswear

A report by JPS Consultants identified four reasons for Una Sportswear's poor results in
recent years. The company had:

* launched too many product lines in a wide range of sports

* invested in too many expensive endorsements with top sports people
« suffered from fierce competition from stronger rivals

* lost its reputation for being innovative.

Strategies for turning round the company
The leadership candidates will present three alternative strategies for the Board to consider.
Strategy 1
Una Sportswear must give up its independence and merge with, or be taken over by, a larger, fi-
nancially stronger company.
Strategy 2
Una Sportswear should acquire a number of smaller companies and focus more on making sports
accessories.
Strategy 3
Una Sportswear should grow organically by revising its organisation, product ranges and
marketing strategy.
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3ananmue 2. IloaroroBbre pasBepHyThie MUCbMEHHbIE 0TBETHI HA BONIPOCHI 10 TeMe
Marketing:

1.What is market? Give the definitions of market leaders, market challengers and market followers.
2.What is marketing? What are non-profit organizations involved in?

3.What are the major marketing functions?

4.What is market research? Why is market research necessary? What data may be collected in the
process of market research? What market research techniques can be employed?

5.What does a marketing strategy include? What is implied by a PEST ANALYSIS?

6.What is the target market? What are the four basic methods for segmenting a market?

7.Why are firms becoming more customer-oriented and less product-oriented? What are the three
approaches that a firm can opt for in order to serve a particular segment?

8.What is the total marketing concept or the marketing mix? What are other Ps of marketing?
9.How do companies decide on a product price? Speak about three pricing options.

10.What does placement involve? What is a common channel of distribution?

3ananue 3. Ucnoab3yiiTe cieayomuii 11ajaor B KauecTBe MO/IeJIU M YCTHO COCTABbTE
¢ HAMAPHUKOM CBOe co0ecel0BaHMe NpHU npueMme Ha padory. Hcnosan3yiiTe Bokadyasp no

Teme Recruitment.

-Thank you for coming. So you are interested in our job as personal assistant. What are

your

reasons for wanting to change jobs?

-1 have now been with Williams & Co. for over three years and feel that | have learned

everything there is to learn. 1 would like to use this knowledge in a different field of activ-
ity.

-Why did our advertisement particularly interest you?

-1 would enjoy the challenge of working independently and would very much like to use
my

languages even more at the present moment.

-Would you be prepared to travel?

-Oh, yes, gladly.

-What do you see as your main strength?

-1 would say it’s my ability to be independent and rely on myself.

-And your weakness?

-Sometimes lack of patience!

-Let me tell you something about the job. Your boss would be Mr. Matthews, our head of
sales

for the European markets. You would assist him in all his duties and with time be in charge
in

his absence. You would have direct contact with customers and visit them from time to
time as

the need arises.

-Sounds like hard work, but that’s the sort of job | am looking for.

-Would you do overtime if necessary?

-Yes, of course.

-Would you need any help with relocation?

-Yes, | would.

-We would be prepared to share the removal costs (US: moving expenses) and help you in
finding a flat.

-That would be of great help.

-What are your hobbies?
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-1 like traveling, playing tennis and reading.
-Thank you again for coming, we will be in touch soon.

9. IlepeyeHb OCHOBHOIi M JONOJHUTEIbHOI y4eOHOI JIMTepaTypsbl, HE0OX0AUMOM
AJIsl OCBOCHMS THCIUILIHHBI

9.1. OcHoBHas1 JUTEpaTypa

1. VBapos, B. . Aurnwmiickuii s361k 11t 9koHOMHUCTOB (A2—-B2). English for Business +
ayJIM03aInCH | yYeOHUK U MPAaKTUKYM Uit By30B / B. W. YBapoB. — 2-e uzn., nepepad. u gon. —
Mocksa : M3natensctBo FOpaiit, 2022. — 393 ¢. — (Bricmiee o6pazoBanue). — ISBN 978-5-
534-09049-9. — Tekct : snexTpoHHbIH // OOpasoBarenbHas miaatgopma FOpalTt [caiit]. —
URL:

2. JleBueHko, B. B. AHrImicKuii si3bIk st 5KOHOMUCTOB (A2-B2) : yueOHUK 1151 By30B /
B. B. JleBuenko, E. E. Jlonranésa, O. B. MemepskoBa. — 2-¢ u3 ., ucrp. u gomn. — Mocksa : 13-
natenbcTBO KOpaiit, 2022. — 408 c. — (Bricmiee o6pazoBanune). — ISBN 978-5-534-14780-3. —
Texkcr : oanextponHeldi //  OOpasoBarenbHas  1uardopma  FOpalt  [caiit]. —
URL:

3. AmrypbekoBa, T. . Aurnwmiickuii S3bIK 111 9KOHOMHCTOB (B1-B2) : yueOHuMK U mpak-
TukyM Ui By30B / T. . Amryp6ekosa, 3. I'. Mup3oeBa. — 2-e u3[., ucnp. u gomn. — MockBa :
NznarensctBo FOpaiit, 2022. — 195 ¢. — (Bricmiee oopazoBanue). — ISBN 978-5-534-07039-2.
— Tekcr : onektpoHHbsld // OOpasoBarenpHas minatgopma HOpaiit [caifT]. —
URL:

9.2. lonotHUTEIbHAS JTUTEpATypa

1. Janunenko, JI. [1. AHrnuickuii 36K i 5KOHOMHCTOB (B1—B2) : yueOHuK 1 npakTu-
kyM jutst By30B / JI. I1. Jlanmnenko. — 3-e u3a., uctp. u non. — Mocksa : U3ngarensctBo FOpaiir,
2022. — 130 c¢. — (Bricmiee o6pazoBanmne). — ISBN 978-5-534-07990-6. — TekcT : a1meKTpoH-
ubIiii // O6pazoBatenbHas miardopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/490932

2. CrynnukoBa, JI. B. Aurnmiickuii s3pIk B MexayHapoaHoMm OwusHece. English in
international business activities : yue6Hoe mocobue mans By3oB / JI. B. CtynHukoBa. — 2-¢ H31I.,
nepepab. u gomn. — Mocksa : M3garensctBo FOpaiit, 2022. — 216 ¢. — (Bsicmiee o6paszoBa-
Hue). — ISBN 978-5-534-11015-9. — Tekct : snextpoHHsblid // O6pa3oBaTenbHas 1iatdopma
IOpaiir [caiiT]. — URL: https://urait.ru/bcode/495160

10. IlepeuyeHb pecypcoB HH(OPMALMOHHO-TEJIEKOMMYHUKALIMOHHOM ceTu «UHTep-
HeT», HE0OXOAUMBIX /I OCBOCHUS JUCHHUILUIMHBI 1 HH(POPMALMOHHBIX TEXHOJIOTHIA,
HCII0JIb3yeMBbIX IPH OCYLIEeCTBJICHUH 00pPa30BaTeJIbHOI0 NpoLecca no JUCHHUIINHE,

BKJIIOYAs lepeYeHb MPOrPaMMHOI0 o0ecnevyeHnss 1 HH(POPMAIMOHHBIX CIIPABOY-
HBIX CHCTeM (MPU He00X0AMMOCTH)

1. http://biblioclub.ru - 9BC «YHuBepcurerckas 6uOInOTEKA OHIANH

2. http://www.focusenglish.com - Mudopmanronnas cucrema Everyday English in Conver-
sation -

3. https://academic.oup.com/journals/pages/social_sciences - baza nanusix Oxford Journals

Oxcdopackast OTKpbITas MHULIMATHBA BKIIIOYAET MOJTHBIN U (DaKyJIbTaTUBHBIM OTKPBITHIH

nocTyt k 6onee, uem 100 sxypHanzam, BBIOpaHHBIM M3 KaXKJI0H IPeIMETHON 00J1acTH -

https://dictionary.cambridge.org/ru/ - On line cioBaps u Te3aypyc Cambridge Dictionary

https://urait.ru - 3bC «O6pa3zoBarenbHas miathopma FOpaii»

ok~
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https://urait.ru/bcode/489547
https://urait.ru/bcode/489547
https://urait.ru/bcode/481858
https://urait.ru/bcode/481858
https://urait.ru/bcode/470402
https://urait.ru/bcode/470402
https://urait.ru/bcode/490932
https://urait.ru/bcode/490932
https://urait.ru/bcode/495160
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http://www.focusenglish.com/
https://academic.oup.com/journals/pages/social_sciences
http://www.oxfordjournals.org/
http://www.oxfordjournals.org/
https://dictionary.cambridge.org/ru/
https://urait.ru/

6. http://elibrary.ru/org_titles.asp?orgsid=14364 - nay4Has 3JIeKTpOHHast OHOIHOTEKA
(H9b) «eLIBRARY.RU»
7. https://student2.consultant.ru/ — onmnaiin-sepcust Koncynsrantllnroc: CtyaeHt

JIM1eH3MOHHOE IPOrPaMMHOe o0ecreYeHue:

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apyOexxHOE, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exHoe, CBOOOIHO pacpoCTpaHIeMoe);

- Koncymprantllnroc: «Koncynprantllnroc: Ctynent» (poccuiickoe, CBOOOTHO pacmpo-
CTPaHsEMOE);

- 7-zip — apxuBatop (3apy0eKHOE, CBOOOHO PAaCIPOCTPAHIEMOE);

- Comodo Internet Security (3apy0exHoe, CBOOOTHO pacpoCTpaHIEMOE).

11. MeToauveckne peKOMEH/IAIUM N0 OPTAHU3ANMH U3YUYEeHUS TUCHUIINHBI

Opranuzanus 00pa3oBaTeIbHOTO MPOLECcCca periaMeHTupyeTcs yuyeOHbIM TUIAHOM H pac-
MMCaHUEeM YYeOHBIX 3aHATHU. SI3BIK OoOydeHwus (mpemoaaBaHusi) — pycckuid. st BceX BHIIOB
ayIMTOPHBIX 3aHATUHN aKaJeMHUYECKUN 9ac yCTAHABIMBACTCS MPOAOKUTEIHLHOCTHIO 45 MUHYT.

[Ipu dopmupoBaHuM CBOEH MHIMBUAYATHLHON 0Opa30BATEIHHOM TPACKTOPUH OO0ydYaro-
IIMHACS UMEET MPaBO Ha Mepe3aveT COOTBETCTBYIOMUX JUCIHILIMH U MPO(EeCCHOHANBHBIX MOJTY-
JIel, OCBOCHHBIX B MPOIIECCE MPEAMICCTBYIONMIETO 00YUEHUsI, KOTOPBIM 0CBOOOXKTaeT 00ydJaroIe-
rocsi OT HEOOXOJUMOCTH UX MMOBTOPHOTO OCBOCHHUSL.

OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

Y4eOHbIi TpoIecc MPH MPeTnoJaBaHuN Kypca OCHOBBIBASTCS HA HCIIOIH30BAHUH TPAIUIHU-
OHHBIX, UHHOBAIIMOHHBIX U MH()OPMAIIMOHHBIX 00pa30BaTeNbHbIX TeXHOJOrUi. TpaaunroHHbIe
o0Opa3oBaTeNbHbIC TEXHOJOTHH MPECTABICHBI 3aHATHIMHI MPAKTHYECKOro THra. VIHHOBaIMOH-
Hble 00pa30BaTeIbHbIE TEXHOJIOTUH UCIOIb3YIOTCS B BUJE UIMPOKOTIO MPUMEHEHUS! aKTUBHBIX U
WHTEPAKTUBHBIX (hOpM MpoBeneHus 3aHsATHil. THPopMamoHHbie 00pa3oBaTeNbHbIC TEXHOIOTUN
pean3yroTCs MyTeM aKTUBU3AIMK CaMOCTOSITENIbHOM paboThl CTYAEHTOB B HH(OPMALIMOHHON 00-
pa30BaTEeNbHOM Cpelie.

3aHATHSA JTeKIMOHHOIO THIIA

JIeKIIMOHHBIN KypC MPEAIoaraeT CUCTEMAaTU3UPOBAHHOE M3JI0KEHHE OCHOBHBIX BOIPO-
COB y4eOHOTO TUTaHA.

Ha niepBoii nekuu J1eKTop 0053aH MPpeaynpeInuTh CTYICHTOB, IPUMEHUTEIHLHO K KAaKOMY
06a3zoBOMY yueOHUKY (YueOHUKAaM, Y4eOHBIM ITOCOOUSM) OyIeT MPOYUTAH KypC.

JleKIMOHHBIN KypcC JOJDKEH AaBaTh HanOOIbIINHI 00beM nHpopManuu u odecreynBars 60-
Jee riry0oKoe MOHUMaHue y4eOHBIX BOIIPOCOB MPY 3HAYUTEIHLHO MEHBIIIEH 3aTpaTe BpeMEHH, YeM
3TO TpeOyeTcs: OONBIIMHCTBY CTYJCHTOB Ha CAMOCTOSTEIIbHOE N3yUYEeHHE MaTepHaia.

3aHATHS CEMMHAPCKOI0 THIIA

3aHATUS CEMHHAPCKOTr0 TUMNA (MPaKTHYECKUE 3aHATHA) MPEJCTABISAIOT COOO0N Jeranu3a-
IIUI0 TEOPETUUYECKOr0 MaTepHasna, MPOBOAATCS B LIETSAX 3aKPEIUICHUsI Kypca U OXBAaThIBAIOT BCE
OCHOBHBIE pa3/Iebl.

OcHoBHOH (hOopMOI TIPOBEICHUS 3aHATUA CEMHUHAPCKOTO THUTA (MPAKTUYECKUX 3aHATHH)
ABIISIETCS 00CYXKIeHHE Hambosiee MPOOJIEMHBIX U CIIOKHBIX BOIPOCOB IO OTJCIBHBIM TEMaM, a
TaK)Ke pelieHne 3a7a4 U pa300p NpUMEPOB U CUTYyaIlHil B ay IUTOPHBIX yCI0BUAX. B 06s13aHHOCTH
npenoaaBaTesisi BXOIAT: OKa3aHUE METOAMYECKON MOMOIIN U KOHCYJIbTUPOBAaHUE CTYACHTOB IO
COOTBETCTBYIOIIUM T€MaM Kypca.

AKTHBHOCTb Ha 3aHATUSX CEMUHAPCKOTO TUIA (MPAKTUYECKUX 3aHATUAX ) OLIECHUBAETCS 1O
CJICAYIOUIMM KPUTEPHUSIM:

— OTBETHI Ha BONPOCHI, TIpe/yIaraeMble IPernoaaBaTesiem;

- y4acTHe B JUCKYCCHSIX;
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— BBINOJIHEHHE NTPOEKTHBIX U MHBIX 33JaHUI;

— ACCUCTUPOBaHHUE MPEMOJABATENIO B IPOBEACHUN 3aHITHH.

Jloknazasl 1 ONMOHUPOBAHUE JIOKJIAI0B IPOBEPSIOT CTENEHD BIA/ICHUS TCOPETUYECKUM Ma-
TEpPUAIOM, a TAaK’K€ KOPPEKTHOCTH U CTPOTOCTh PACCY>KICHUN.

OneHrBaHue NPAKTUYECKUX 3aJaHUN BXOJUT B HAKOTUIEHHYIO OLICHKY.

CamocrosiTesibHast padoTa 00y4arOIIUXCs

CamocrosTenbHas paboTa CTyI€HTOB — 3TO ITPOLIECC AKTUBHOTO, 1€JIEHANIPABIEHHOTO ITPH-
0o0peTeHHst CTYICHTOM HOBBIX 3HaHUH, YMEHUI 0€3 HETOCPEICTBEHHOTO YUaCTHS IPETOJaBaATENS,
XapaKTepU3YIOUINICS MPeIMETHOM HaPaBIEeHHOCTbHIO, 3 (PEKTUBHBIM KOHTPOJIEM U OLICHKOM pe-
3yJBTATOB JEATEILHOCTH 00YJarOIIerocs.

[enmu camocToATeNbHON PabOTHI:

— CHCTEMaTHU3allus U 3aKPEIUICHHE MOTYYEHHBIX TEOPETUUECKUX 3HAHUN U TPAKTUYECKHUX
YMEHHUH CTYJEHTOB;

- yriyOJieHue W pacIlIupeHre TeOPETUICCKIX 3HAHUM;

- (¢opMupOBaHHE YMEHHUH UCIIONH30BaTh HOPMATUBHYIO U CIIPABOUYHYIO JOKYMEHTAIHIO,
CIIELUATILHYIO JTUTEPATYPY;

— Ppa3BUTHE MO3HABATENbHBIX CIIOCOOHOCTEH, AKTUBHOCTU CTYJIEHTOB, OTBETCTBEHHOCTH
Y OpPraHU30BAHHOCTH;

- (opMUpOBaHHE CAMOCTOATEILHOCTH MBIIIJICHUS, TBOPYECKOM MHUITMATUBbI, CTIOCOOHO-
CTel K cCaMOpa3BUTHIO, CAMOCOBEPILIEHCTBOBAHUIO U CAaMOpEaIn3alliu;

— pPa3BUTHE UCCIEAOBATEIbCKUX YMEHUHN U aKaJJIEMUYECKUX HABBIKOB.

CaMocTosiTenbHasi padoTa MOXKET OCYIIECTBISATHCS WHAMBUAYAIBHO WM TPYNIIAMH CTY-
JIEHTOB B 3aBUCUMOCTH OT 1IeJIU, 00beMa, YPOBHS CIOKHOCTH, KOHKPETHOM TEMaTHKU.

TexHomoTHs OpraHU3aIi CaMOCTOSTEIIEHON paOOThI CTYIEHTOB BKIIFOUAET MCIIOJIb30Ba-
HUE UHPOPMAIIMOHHBIX U MAaTEPHAIbHO-TEXHUUYECKHX PECYPCOB 00PAa30BaTEIBLHOTO YUPEKICHHUS.

[lepen BbITTONIHEHWEM OOYYAOIIUMHUCS CAMOCTOSITETLHOW pa0OThHI MPEMOAaBaTeb MOKET
MIPOBOJIUTH NHCTPYKTAX IO BBIITOJTHEHUIO 3a1aHMsI. B MHCTpYyKTaXk BKIIIOYAETCS:

— 1edb U COJAEpKaHKE 3aJaHusl;

— CPOKH BBINOJHEHUS;

— OPHUEHTHPOBOYHBIA 00BEM pabOTHI;

— OCHOBHBIE TPeOOBaHUS K pe3ybTaTaM paboThl U KPUTEPUU OLIEHKH;

— BO3MOJKHBIC TUITUYHBIE OITUOKY MPHU BHIMOTHEHUH.

WHucTpykTax MpoBOIUTCS MpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEIEHHOTO Ha
W3Yy4YeHUE JUCIUTUINHBIL.

KoHTpoib pe3ynbTaToB caMOCTOATENbHONU pabOThl CTYACHTOB MOXKET MPOXOAUTH B MUCH-
MEHHOM, YCTHOH WIIM CMeIIaHHO# opme.

CTyAeHTBI TOJKHBI TOIXOUTh K CAMOCTOSTEIbHON paboTe KaK K HauBaKHEHUIIeMy cpeli-
CTBY 3aKpEIUICHUS 1 Pa3BUTHS TEOPETHUECKUX 3HAHUMN, BEIPA0OTKE €IMHCTBA B3TJISI0B HA OT/EIb-
HBIE BOIIPOCHI Kypca, TPUOOPETEHNUs ONPeIeTICHHBIX HAaBBIKOB U UCIOIb30BaHUs MPOPECCHOHATb-
HOM JINTEpaTyphl.

[TomemeHnust st caMOCTOATENBHONW pabOThl OOYYAIOIIUXCS JOJIKHBI OBITh OCHAILIEHBI
KOMIIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTu «IHTepHeT» 1 obecrieueHneM
JOCTYyTa B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO CpPely OpraHU3alNu.

[Tpu camocTosATETHHON TPOPAOOTKE Kypca 00YUYAIOITUECS TOJKHBI:

- MpOoCMaTpUBaTh OCHOBHBIE OMpeesieHus U (aKThl;

— TOBTOPUTbH MPOUJICHHBIN HA 3aHITUU MaTepUal U JOMOJIHUTH €0 C YYETOM PEKOMEHI0-
BAHHOU 1O JaHHOM TEME JIUTEPaTYPhI;

— U3YYUTh PEKOMEHJIOBAHHYIO JHUTEPATypPy, COCTABIATH TE3UCHI, AaHHOTALMU M KOH-
CIEKThI HanboJiee BaXKHBIX MOMEHTOB;

— CaMOCTOSATENIbHO BBINIOJIHATH 33JJaHusl, aHAJIOTUYHBIE [TPEAJIaraeMbIM Ha 3aHATHSIX;

— HCIOJIb30BaTh JIJIs1 CAMOIIPOBEPKU MaTepuaibl (JOHIA OLICHOYHBIX CPE/ICTB;

— BBINOJIHATH JIOMAaIIHUE 33JJaHUA 110 YKA3aHUIO TPETOo/1aBaTEelIs.
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Pexomenganuu no o0yyennro HHBAJIUA0B U jul ¢ OB3

OcBoeHne MUCUUIUIMHBI HHBATUAAMH U Juiamu ¢ OB3 MoeT ObITh OPraHU30BaHO Kak
COBMECTHO C JAPYTMMHU O0y4alOUIMMUCS, TaK U B OTIEIbHBIX rpynnax. [Ipeanonaratorcs cnemnu-
QIbHBIE YCIOBHS JUTSI OTy4YeHHUs 00pa3oBaHus HHBAIMIaMU U nuiiamu ¢ OB3.

[Ipodeccopcko-nenarornyeckuii cocTaB 3HaAKOMUTCSI € MCUXOJI0r0-(hHU3HOTOTHUECKUMHU
0COOCHHOCTSIMU 00y4aromuxcst HHBATUI0B U Jiull ¢ OB3, MHANBHIYyaIbHBIMU TIPOTpaMMaMH pe-
a0MIMTAIIM MHBATMIOB (TTpU Hau4uK ). [Ipr He0OX0AMMOCTH OCYIIIECTBIISETCS TOTIOJTHUTEIbHAS
MOJJIEPIKKA MPETOAaBaHus ThIOTOPAMH, MCUXOJIOTaMH, COIMATbHBIMU PAOOTHUKAMU, MPOIIEH-
[IMMH [TOATOTOBKY aCCHCTEHTaMHU.

B cooTBeTcTBHM C METOAMYECKHMMHU peKoMeHaanusaMu MuHoOpHayku PO (yTB. 8 ampens
2014 1. Ne AK-44/058H) B Kypce MpeIoaraeTcsi UCIoJIb30BaTh COIMAILHO-aKTUBHBIC U peiieK-
CUBHBIE METOIbI O0YUYCHH S, TEXHOJIOTUH COIMOKYILTYPHOU peadMIIUTAIINY C LIETBI0 OKa3aHUS M0-
MOIIM B YCTAHOBJIEHUH TOJTHOLIEHHBIX MEXJIUYHOCTHBIX OTHOLLIEHUH C JPYTUMHU CTYJIEHTaMH, CO-
31aHUU KOM(OPTHOTO MCUXOJIOTHYECKOT0 KJIMMaTa B cTyaeHdeckoi rpymme. [Ton6op u paspa-
00TKa y4yeOHBIX MaTepHaIOB MPOU3BOAATCA C YUETOM MPEAOCTaBICHHS MaTepraia B pa3iInuHbIX
dbopMax: ayauanbHON, BU3YaldbHOU, C MCIIOJIb30BAHUEM CIICIIUATBHBIX TEXHUYECKUX CPEICTB U
MH(OPMALIMOHHBIX CHCTEM.

Menanamarepualbl TAKXKe CIIeIyeT UCIOIb30BaTh U aIalITUPOBATH C yUYETOM HHIUBU Ty alTh-
HBIX 0COOCHHOCTEH 00yUueHus1 MHBAIK 0B U Jinil ¢ OB3.

OcBoeHHEe TUCHUIUIMHBI WHBaNUAaMu U jumamu ¢ OB3 ocyIiecTBiIseTcs ¢ UCIOIb30Ba-
HUEM CPEeJICTB 00ydeHHsI OOIIEero U CIIEUAIbHOI0 Ha3HaYeHUS (IEPCOHAIBHOTO U KOJUIEKTUBHOTO
UCIIONIb30BaHus1). MaTepuanbHO-TEXHUYECKOe O0ecTieueHre MpeaycMaTpruBaeT MPUCIoCcoOIeHre
ayaUTOPUH K HyKJ1aM UHBaIua0B 1 aul ¢ OB3.

dopma npoBeieHUsT aTTeCTalluU sl CTYACHTOB-UHBAIUI0B 1 juil ¢ OB3 ycranaBiuBa-
€TCS C yUeTOM MHIUBUAYATbHBIX TIcuXodu3ndeckux ocooenHocte. Jis naBanuaos u aui ¢ OB3
npelycMaTpuBaeTcsl JOCTyIMHas (opMa MPeNoCTaBICHUS 3aJaHWi OICHOYHBIX CPEJACTB, a
UMEHHO:

— B [EYaTHOW WJIM 3JIEKTPOHHOU (opme (A MLl ¢ HAPYLICHUSIMH OIOPHO-IBUTATENb-
HOTO arnmnapara);

— B IIEYaTHOH (opMe WM IEKTPOHHOH (hopMe ¢ YBEIMYSHHBIM IIPU(PTOM U KOHTPACT-
HOCTBIO (JUIsI JTUI] C HAPYIICHUSIMH CITyXa, PeYH, 3pEHUs);

— METOJIOM YTEHUS aCCHCTEHTOM 3aJaHUsI BCIYX (7S JIUI C HAPYIICHUSMU 3PEHUS).

CryneHTaM ¢ HHBAIMIHOCTHIO 1 naM ¢ OB3 yBenuuuBaeTcst Bpemsi Ha TOATOTOBKY OT-
BETOB HA KOHTPOJBbHBIC BOMPOCHL. J[JIsl TAaKUX CTYJEHTOB IpeayCMaTPUBACTCs JOCTYMHAs popma
MPEIOCTaBICHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— MHUCHhMEHHO Ha OyMare WiM HabOpOM OTBETOB HAa KOMIBIOTEpE (VIS JIUI C HAPYIIIEHHU-
SIMM CITyXa, peuHn);

— BBIOOPOM OTBETa M3 BO3MOXKHBIX BAPUAHTOB C HCIIOIH30BAHUEM YCIIYyT aCCHCTEHTA (IS
JIUI] C HapYUICHUSIMH OMTOPHO-BUTATENILHOTO aliapara);

— YCTHO (7151 JIULI ¢ HApYIIEHUSIMHU 3pEHUS], OOPHO-IBUTATEIBLHOTO aIlapara).

[Tpu HeoOxomMMOCTH AJIst O0YUAIONTUXCS ¢ HHBATMAHOCTRIO U il ¢ OB3 mporueaypa orre-
HUBaHUs PE3yJIbTAaTOB 00YUYEHUS MOXKET IPOBOAUTHCS B HECKOJIBKO TAIOB.

12. Onucanue MaTepuaIbHO-TEXHHYECKOI 0a3bl, HEOOXOIMMOI /IS OCYLIECTBJIEHUSA
00pa3oBaTeIbLHOIO NMpPoUecca Mo JMCUUILIHHE

VYuebHas ayauTopus, NpeHa3HAaYeHHAas AJI IPOBEIEHUS YUEOHBIX 3aHATHH, IPeyCcMOT-
PEHHBIX HacTosIel paboueit mporpaMMoii AUCHUIUIMHBI, OCHAIIEHHAss 000py/I0BaHUEM M T€XHU-
YECKMMHU CPEACTBaMHU OOYYEHHs, B COCTaB KOTOPBIX BXOZSAT: KOMIUIEKThI CHELMATU3MPOBAHHON
yueOHoi Me0enu, T0cKa KIIaCCHas, KOMITBIOTEP C YCTaHOBJICHHBIM JIMIICH3HOHHBIM TPOTPAMMHBIM
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o0ecrieyeHrneM, ¢ BBIXOZOM B ceTh «HTEpHET» U TOCTYNOM B AJIEKTPOHHYIO WH(POPMAIMOHHO-
00pa3oBaTeNbHYIO CPELy.

[TomenieHne sl CaMOCTOSITENBHON PabOTHl OOYYaIOUIMXCS — ayAMTOPHs, OCHAIICHHAS
CIEIYIOIIMM 000PYJOBaHHEM U TEXHUYECKUMU CPEACTBAMH: CIICHUATH3UPOBAHHAS MEOENb IS
npernoiaBaTess U 00yJarImuXcs, T0cka yuyeOHas, MyJTbTUMETUIHHBIN TPOSKTOP, YKPaH, 3BYKOBbIC
KOJIOHKH, KOMITBIOTEp (HOYTOYK), MEpCOHANTbHBIE KOMITBIOTEPHI IJsi PabOThl OOYYaromIMXcs ¢
YCTaHOBJICHHBIM JIMIIEH3UOHHBIM MTPOTPAMMHBIM 00€CIIEYeHUEM, C BEIXOJIOM B ceTh «HTEepHET»
U JIOCTYTIOM B 3JIEKTPOHHYIO HH(POPMAITMOHHO-00pa30BaTEIbHYIO CPENY.
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