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1. HaumeHoBaHMEe TUCUMIIIMHBI (MOAYJIsI) B COOTBETCTBUHU € Y4e€OHBIM IJIAHOM:

JAEJIOBASI KOMMYHUKALMS HA AHTTMACKOM SI3BIKE
(MMPOABMHYTHII YPOBEHD I1)

2. Hean 1 3a1a4u TUCHUILIUHBI (MOTY/JIs1)

Heans muctunauabl «JlemoBas KOMMyHUKAIMS Ha aHTIUHCKOM SI3bIKE (TIPOJBUHYTHIMA
ypoBenb |1)» — mpuoOpeTreHue cTyIeHTaMH KOMMYHHKATHBHBIX HAaBBIKOB, YPOBEHb KOTOPBIX
JIOCTAaTOYEH JIsi PEIICHUS COIMATbHO-KOMMYHHMKATUBHBIX 33/1ad B Pa3JIMYHBIX 0OJIACTAX
npodecCHOHATBHBIX chep ACITETHHOCTH U B LIETSIX CaMOOOpa3OBaHMS.

3agauyu AUCHMILINHBI:
— JIOCTMKCHHE HEOOXOAMMOTO YPOBHS JMHTBUCTHUECKHMX HABBHIKOB — H3yUeHHE H
UCIIOJIb30BaHUE JIEKCUYECKUX U IPaMMaTUYECKUX €UHULl B 00bEME, KOTOPBI HEOOXOIUM IS
TBOPYECKOH JIeATENFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTYyaIusX;
— pPa3BUTHE MAUCKYPCUBHBIX HABBIKOB — YMEHHMS IIOCTPOCHHUs LEJIOCTHBIX, JIOTMYHBIX
BBICKA3bIBaHUH (JAMCKYPCOB) pa3HbIX (PYHKUMOHAIBHBIX CTUJEH B YCTHOHM W NHCbMEHHOMN
KOMMYHHUKAllUd Ha  OCHOBE IIOHMMaHMs  pPa3IMYHbIX  BHJIOB  IPOPECCHOHAIBHO-
OPHUEHTUPOBAHHBIX TEKCTOB IIPU YTEHUU U ayIUPOBAHUU;
— pa3BUTHE MPAKTUKU MWCIIOJIb30BAHUSA AHTIIUMHCKOIO s3bIKa JUIS PELICHUs CIELUaIbHbIX
npodecCHOHANBHBIX 3a7ad (MoAOOp JUTEpaTypbl, YTEHHUE COOTBETCTBYIOIIMX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTYACHTa Po0IeMaTHKe);
— 3aKpeIlUIeHHe CTPAaTern4yecKoro HaBblka — HaBblKa HCIOJNb30BaTh BepOalbHBIE H
HEeBepOaJbHbIE CTPATErMM s KOMIIEHCAMM NPOOETOB, CBA3aHHBIX C HEIOCTATOYHBIM
BIIAJICHUEM SI3BIKOM;
— Pa3BUTHE KOTHUTUBHBIX U UCCIIEN0BATEIbCKUX YMEHUN;
— pacimIupeHue Kpyrozopa M TMOBBIIICHHE OOIIEH KyJIbTYpbl: H3yYEHHE KyJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, OOBIYAEB CTPAH U3Y4aEMOr0 SA3bIKa, STUKH, BOCIUTAHUE TOJIEPAHTHOCTH
Y YBa)XXCHUS K JIyXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HApOJOB;
— (opMupoBaHUE TOTOBHOCTH HaJIA)KUBATh MEXKYJIbTYPHBIC U BHEIIHEAKOHOMHUYECKHUE CBSI3H,
IPEACTaBIATh CBOIO CTpPaHy Ha MEXIYHapOIHBIX CEMHUHapax, KOH(pEpeHIMsX, pabdodux
BCTpEYax, y4acTBOBATh B IIPE3CHTALIUAX;
— pa3BUTHE YMEHUS HAXOIMTh PELICHUS B OBICTPO MEHSIOIIUXCS YCIOBUSAX MEXKIYHAPOIHOTO
OusHeca.

3. [lepeyeHb MIAHUPYEMBIX Pe3yJbTATOB 00YUEeHHUs MO TUCHUILINHE (MOIYJIIO),
COOTHECEHHBIX € MJIAHUPYEMbIMH Pe3yJIbTATAMHU 0CBOeHHS 00pa3oBaTeIbHOMI

NMPOrpamMMblI
Kon
IInanupyemsble pe3yJbTaThl 00yUeHHS
kommneT| CoaepxxaHue KOMNETEHIIUH
o JUCHHUILINHE
eHIMH
CIOCOOHOCTh K KOMMY- 3nats (J)! - rpammartuueckue mnpasuna, GopMbI u
HUKAITUU B YCTHOU U KOHCTPYKIIMW, AHTJIOS3BIYHBIC PEUEBBIE CTPYKTYPHI U
OK-4 NUChMEHHOU (hopMax Ha JIETIOBYO TEPMHHOJIOTHIO, HEOOXOIUMBIE hias:
PYCCKOM ¥ MHOCTPAHHOM OCYIIECTBIIECHUS MPOGECCHOHATHLHOTO OOIIEHUS

1 (1) - B ckoOKax ykazaH >Tan GOPMUPOBAHMS KOMIIETEHLIMU M3 TabaUIb! B 11.7.2. (3/1€Ch U Jalee B TabauIax)



Kon

Ili1anupyembie pe3yibTaThbl 00y4eHUs
kommner| CopaepxaHue KOMIETEHIUH

o AMCHMIIJINHE

eHIIUM
sI3bIKaX JUIS petieHus 3aaad | YMmerts (/) — JTorudHo, apryMeHTHPOBAHO M KOPPEKTHO
MEXJIMYHOCTHOTO U MOATOTOBUThH YCTHBIE U MUCHhMEHHBIE BHICKa3bIBAHUS Ha
MEXKYJIbTYPHOTO MHOCTPAaHHOM $I3bIKE B MPO(ecCHOHATIEHOM O0IIEHUHU
B3aUMO/ICVICTBUS Bnanets (/1) — HaBbIKaMH UCTIOJIH30BAHUS

MOHOJIOTUYECKOHN U JTUaJOTHYECKON YCTHOM U
NUCHbMEHHOW PEYH B CUTYAIMSIX MPO(PECCHOHATBHOTO
B3aUMOJICUCTBUA

3Hath (/1) — ciocoObI pa3perieHns KOHPIUKTHBIX
CHUTYalUil, OCHOBBI IPOEKTUPOBAHNHT MEXIHYHOCTHBIX,
IPYNIIOBBIX U OPraHU3aIMOHHBIX KOMMYHUKAIUI Ha
MHOCTPAHHOM SI3BIKE

BJIAACTDb pa3JIMYHBIMU CIIOCO-
Oamu pa3pelIeHus KOH-
(IUKTHBIX CUTyalui Ipu

IIPOEKTUPOBAHUU MEXKIINY-
HOCTHBIX, I'PYIITIOBBIX U
IIK-2 | opraHu3aimoOHHBIX KOMMY-
HUKAaLW Ha OCHOBE COBpE-

VYwmers (/1) — ucrosib30BaTh CIIOCOOBI pa3peieHHs
KOH(IMKTHBIX CUTYalUi, IPOEKTUPOBATH
MEXJINYHOCTHBIE, TPYNIOBbIE U OpraHNU3alOHHbIE
KOMMYHHUKAIIMY HA HHOCTPAHHOM SI3bIKE

MEHHBIX TEXHOJIOTUH yTIpaB-
JICHUS TIEPCOHAIIOM, B TOM
quCclie B MEKKYJIbTYpPHOM
cpene

Brnanets (/1) — cnocobamu pazperieHus KOHQINKTHBIX
CHUTYaluil, OCHOBaMH POEKTUPOBAHUH
MEKITMYHOCTHBIX, TPYTIIOBBIX U OPraHU3AI[OHHBIX
KOMMYHUKAIMH HA HHOCTPAHHOM SI3bIKE

4. MecTo TUCHUIIMHBI (MOAYJs) B CTPYKTYpe 00pa30BaTe/ibHOI NMPorpaMMbl
BbICIIEr0 00pa30BaHUA
VYyebnas qucrurinHa «JlemoBass KOMMYHHKAIIAS HA aHTJIMMCKOM SI3bIKE (TIPOABUHYTHINA
ypoBeHb |1)» BXOIUT B (aKyJIbTaTUBHYIO YacTh Y4€OHOTO TUIaHa 10 HAIPABJICHUIO TIOTOTOBKU
38.03.02 MenemxmMeHT, Tpoduiab «MeXTyHapOIHBIM MEHEIIKMEHT.
SA3bIkM NIpenoaaBaHusA: PYCCKHM, AHTVIMHCKHIL.

5. O0beM IMCHMILIMHBI (MOYJIs1) B 3a4€THBIX eJHHULIAX C YKA3aHHEM KOJIHYeCTBA
aKaJieMH4eCKHX YaCOB, BbIIeJICHHBIX HA KOHTAKTHYIO padoTy o0y4aromuxcs ¢
npenojaasaresieM (110 BUAaM yUeOHBIX 3aHATHII) 1 HA CAMOCTOSITEJIbLHYIO padoTy

o0yJarouuxcs
OO6mas TpyA0EMKOCTh AUCIUILIIMHBI COCTaBISIET 2 3a4ETHBIE €IMHUIIBI, Bcero — 72 yaca.
Bupn y4e0Hoit paboThl Bcero yacos / 3a4€THBIX eAMHHIL

OYHOE OYHO0-3a09HOC 3209HOE
KonTakTHasi padora ¢ mnpemnogaBaTeseM 32/2 8/0,22 8/0,22
(Bcero)
B toMm uncne:
3aHATHS JICKIIMOHHOTO THIIA
3aHATUSA CEMUHAPCKOTO TUTIA 32/0,89 8/0,22 6/00,16
Koncynpramuun 2/0,06
CaMocTosITeIbHASI paboTa 40/1,11 64/1,78 60/ 1,67
KonTpoasb 4/0,11
dopma KOHTPOJIS 3ayer 3auer 3auer
Oo0mast Tpyn10éMKOCTH 7212 7212 7212




6. KpaTkoe coaep:kanue TUCIHUILIHHBI (MOXYJIsA)

HanmeHnoBaHue TeM (pa3/iesioB)
Marketing

MapkeTuHr

Promotion

[IpoxBmxeHne OpeHa Ha PHIHKE
Management

MeHeKMEHT

Stock Market and Investing
®DoH0Bas OUpka U NHBECTHIINH
International Trade

Bremnsis Toprosiist

7. IlepedyeHb BONPOCOB /ISl MOATOTOBKH K 3a4€Ty
1. Marketing:

1.What is market? Give the definitions of market leaders, market challengers and market followers.
2.What is marketing? What are non-profit organizations involved in?
3.What are the major marketing functions?
4.What is market research? Why is market research necessary? What data may be collected in the
process of market research? What market research techniques can be employed?
5.What does a marketing strategy include? What is implied by a PEST ANALYSIS?
6.What is the target market? What are the four basic methods for segmenting a market?
7.Why are firms becoming more customer-oriented and less product-oriented? What are the three
approaches that a firm can opt for in order to serve a particular segment?
8.What is the total marketing concept or the marketing mix? What are other Ps of marketing?
9.How do companies decide on a product price? Speak about three pricing options.
10.What does placement involve? What is a common channel of distribution?

2. What is the difference between a manager and a leader? Which leadership qualities
can be acquired and which must you be born with? What are the three modern
management styles?

1.Why is leadership needed at all levels of organization?
2.What qualities of a leader were needed in the past? What qualities of a leader are needed now?
What factors have influenced change of priorities?
3. What leaders do modern businesses require? What should be done to instill these qualities?
4.Leadership is traditionally considered to be an inborn quality. Is it possible to teach those skills?
Are you a leader or a follower by nature?
5.What types of leaders do you know? What management style is typical of a task-motivated
leader/ a relationship-motivated leader?
6.What does it mean “to delegate authority”? Does it have any benefits for the boss/ the
employees? What management style is empowerment typical of?
7.Should a leader be good at team-building? What kind of people should be included in a team and
why? What role would you prefer and why?
8.Which of the three management styles would you prefer to use as a manager/ experience as an
employee? Why?

3.What are the main forms of capital? How is each form of capital raised? What is

leverage? What company is called a highly leveraged one?

1.What parts is after-tax profit divided into? How is a dividend cover calculated? What does a
low dividend cover (below 1.0) mean?
2.What is accounting? What is the difference between accounting and bookkeeping?

3



3.What is creative accounting? How can companies make the figures in financial documents
more attractive than they really are?

4.What does auditing mean? Who is audit carried out by?

5.What organizations set rules for the companies in the USA and Britain?
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